Running head: CHILDREN’S COMMERCIALS AND THEIR THEMES	2
CHILDREN’S COMMERCIALS AND THEIR THEMES	2





Children’s Commercials and their Themes and Appeals
Student’s Name
Institutional Affiliations


Children’s Commercials and Their Themes and Appeals
Introduction
A commercial is defined as a paid advertisement. Some of the examples of commercials are advertisements for soft drinks such as Coca-Cola and cereals such as Weetabix. The main purpose of commercials is to market businesses and attract more customers. There are some commercials directed to children. Some of the commercials are gender based in that they are mainly directed to either girls or boys. Nevertheless, most of the commercials are directed to both boys and girls. These commercials serve specific purposes in children (Masterson, Bermudez, Austen, Lundguist, & L, 2019). Examples of the ads for children are described below.
The Crunchimals Advert
Flip zee girls are soft toy dolls specifically meant for girls. They different, beautiful, and bright colors that are appealing to children. When touched, they produce a crunchy-like noise that amazes the children. Crunchimals are fun and enticing to the children. When squeezed, they produce a sound that most children like to listen to (Babich, Bevington, & Dreyfus, 2020). They also make great gifts to children. When a child is surprised by one crunchimal as a gift on specific days such as on their graduation from preschools, on their birthdays and maybe on Christmas days, the children become so happy. Crunchimals are educative, informative and entertaining.
Each crunchimal has a specific bright color such as red, pink, yellow, green and blue. This makes them more admirable. Children like bright colors; hence with crunchimals, the girls are able to learn and master different colors as they play with them. In addition, crunchimals are of high quality and are durable thus, the girls can play with them for quite a long time before they spoil. They are able to catch the attention of the children as a result of their brightness.
Flip Zee Girls Commercial
Flip zee girls are unique, appealing soft dolls advertised to girls. They are a variety of dolls. They look like babies. Some are bigger in size than others. They are vibrant with different colors hence attract the attention of the baby girls (Weisgam & Dinella, 2018). They are made of soft material that are gentle to hold. They keep the children busy while they play with them.
One of the most important benefits of flip zee girls is that they enhance the imagination of the baby girls. When the girls possess them, they aid in opening up the mind of the child as they are made keeping in mind the child’s imagination. The girls play with their hair, change their clothes and even clean them. The girl child, therefore, views it as a baby and also a girl. The child is able to create images and outfits as they play with the dolls. This increases as they play with other girls owning flip zee dolls.
Since the flip zee dolls have a 2 in one design, they save for space. Other dolls occupy much space as compared to flip zee dolls. This design also helps keep the girl’s rooms in order as they occupy less space and cannot be found all over the room.
Kids-Eat-Free
Kid-eat-free commercials are from restaurants and hotels directed to both boys and girls. Kid eat free is mainly used by restaurants in order for them to attract more customers. It’s a tactic that has been established to attract parents with children (McLaughlin & Bilgrami, 2017). Kids eat free ads help families’ restaurant bills to be slightly lower than expected since the children do not pay. Parents would therefore prefer such restaurants with kids eat free. However, restaurants of this kind have their own specific regulations and restrictions that must be followed. Firstly, the children are tied to take the specific meals that have been put in place for them. Secondly, the meals are only offered on specific days and not at most times.
This deprives the children of their right to take what they want since they have to take whatever they have been offered without obliging. Examples of restaurants in the USA with kids eat free are Norms restaurants where children below ten years eat freely from noon to 10 p.m. on every Monday (Ranconi, Colmar, & Franceschini, 2017). Others include Bob Evans restaurant, Denny’s restaurant and El Tonto restaurant. Most advertisements of kids eat free are done online, some in newspapers while others on television. Kids eat frees are persuasive kind of commercials hence help make more sales in restaurants and promote businesses in restaurants and big shops.
However, when done with no plan, kids eat free devalues the products and services of the restaurants and supermarkets. On children, they limit them in that they can be able to choose what they want or have extra meals to even carry home. In addition, the foods offered may not be healthy for the children. In restaurants, when these services are withdrawn abruptly, the restaurants may suffer losses due to a reduced number of customers.
Let’s Eat Out Ads
Let’s eat out, on the other hand is a commercial that advertisement that advertises one of the best places for the children to visit, eat and have fun. This advertisement goes to both girls and boys children (Folta & Goldberg, 2006). Children here get the opportunity to go out and eat with their friends and family. Children are able to go to playgrounds and even swimming pools that specifically belong to them. Here, they are taken good care of, they are served and allowed to interact with other children from other areas or even countries.
It’s important to the children because it increases their thinking and enhances their communication skills. This is as a result of changing the environment and breaking the monotony of home and school and home environment. They are entertained, which is good for the children. They are able to interact and learn new things from their friends. This also enhances learning; hence the ad perfectly suits children.
Animal Crossing
Animal crossing is a video game advertised to children. The game was established by Nintendo. It was created by Katsuya Eguchi and Hisashi Nogami. The video game is mainly directed to the boy child. Animal crossing is an open-ended video game where a person moves into the village with animals. The person is able to freely interact with other players through a memory card referred to as the Gamecubes. The game’s main goal is to help boys be brave and be able to go for what they want.
The boys are able to fully find ways to survive. They are able to make new friends that might help them in one way or the other and help them upgrade from one level to the other. For example, the boys are able to meet other boys that show them how to catch fish in water and sell it to get some money. Besides, they are able to discover their potentials, abilities and skills. They are able to change their negative behaviors and establish new behaviors. They can also be able to learn more about their environment by strolling around with their friends as they enjoy the beautiful sceneries. The game mainly helps boys develop good social values and learn how to interact with other people in society.
Team Sonic Racing Ad
Team sonic racing is a video game directed to the boys. It involves controlling one of the 15 characters from the series cast where players compete in racing using spots cars. This is a video game that greatly entices the boys. The video game was created by Sumo Digital. It was composed by Jun Senoue and designed by Richard Archeki. The game is full of fun and enjoyable. It teaches the boy child to become competent, just as the characters of the game become competent after being tricked into racing. It also helps the boy child develop leadership skills, just as the character controlling the others does. It helps the children compete with each other hence they end up producing the best. The children are able to exhaust their full potentials as they struggle to be at the top. This is because no one wants to lose among them. In summary, the commercial is helpful to the boy child and should be advertised more and more as it is informative and educative.
Walmart’s “Big” Kid Campaign
Walmart’s big kid campaign is an ad that a certain mega-retailer plays showing how “big” going back to school is usually perceived by both the children and the parents. In this ad, there’s a woman who uses a Walmart’s mobile app to find school attires for the child. While still using the app, she eventually sees them at her windows outside. Other big children are seen with Walmart’s back-to-school uniforms and other accessories. It makes it easier for the parents as Walmart highlights back-to-school products through a mobile app. The items are affordable.
They catch the attention of the children and motivate them to go back to school and learn. It also helps lighten the burden of back to school as viewed by the children and parents before. The ad is directed to both boys and girls since they all go to school and learn. It also helps create a positive attitude towards school by the children. This helps improve the general performance of the students in school. New items also make children happy and ready to learn.
H-E-B’s Children Role SWP
The H-E-B is a regional grocery store in the USA. It is one of the most successful retailer groceries (O’dea, 2003). The grocery advertisements remind the parents to purchase different school commodities for the children. This commercial is directed to both the girls and the boys. Their ad features the role swap for children. They help the children in persuading their parents to purchase H-E-B products that are good and healthy for the children. This helps children maintain a balanced diet which keeps children healthy and prevent them from contracting malnutrition. The children are also able to help improve the sales of the grocery; hence a mutual benefit is attained. Both the H-E-B and the children benefit. It also helps children grow up while they know the difference between healthy and unhealthy foods.
Tummy Stuffers
Tummy stuffers are toys with big mouths used for carrying large amounts of items. Tummy stuffer’s mouth easily opens up widely, making the toy easy for use by the children. It can be used to store a variety of items such as clothes, jewelry and other small toys. The toy can be used by both girls and boys but is mainly used by girls. The toy helps the children be able to store their items in one place where they can easily find them the next time they need them. Tummy stuffers are fun and enjoyable. They make the children happy.
Children can play with tummy stuffers and also store their things in them. Hence, they serve two purposes at once (Bradley, 1985). This helps the children keep their rooms clean and tidy at most times. Tummy stuffers has many spaces that can hold many items, including those that are tough, hard, or even those that are delicate. Tummy stuffers brings out the theme of cleanliness and tidiness. The children are able to keep their rooms in check while their toys are kept in tummy stuffers. The toy is soft and fluffy hence cannot damage its contents.
Tummy stuffers are portable. This makes it easier for parents to carry them to different destinations while they travel with their children. They prevent other toys from getting lost even while traveling (Ray, Lee, & al., 2013). Children can use them to hide their favorite toys and keep them safe. It also helps children develop the art of being responsible and accountable with their belongings since they the tummy stuffers by themselves. Additionally, children are able to clean their rooms faster.
Resees Puffs
Resees puffs are corn-based breakfast cereal manufactured by general meals inspired by peanut butter caps. It’s a commercial advertised to both girls and boys as a meal for breakfast. The meal is sweet and therefore motivates the children to take it without complaints. However, it’s too healthy for children since it is too sugary. This may damage the teeth of the children. When children get used to very sugary meals like resees puffs, they might not be able to take other healthy meals well; hence their general health may go down (Abbasi, 2017). Therefore, the food should be given to children while adding more milk and peanut to reduce the sugar content. The ad is directed to children even though it brings out the theme of making children like junk food more than the healthy foods they should be taking.
Conclusion
Commercials are mainly used to influence. Children are easily influenced by what they see or what they hear hence they are easily attracted by what ads. Whatever is being advertised may be right or wrong to children. Ads may promote healthy and unhealthy behaviors in children as confirmed by the American Academy of pediatrics. Children are likely to be compelled to purchase a brand that has been advertised. Companies advertising should therefore be mindful of what they advertise. Whatever is being advertised should suit children if it is meant for children. It should also be positively impactful to the children and change them positively and not negatively.
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